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Thank you for helping Hc

By answering these questions, you're helping the

Do you consider yourself:

An excellent recycler
A good recycler, but would like to do more

. Just learning about recycling

did you find out about the How2
Saw it on a package

Saw it on social media
") Read about it in an article

) Heard about it from a friend

Methodology

A self-selecting group of
consumers take this survey on
How2Recycle.info.

This report analyzes 8863 responses from
February 2012 (survey launch) through
December 31, 2019.

The term of this report is all of 2019.

Some respondents did not answer every
question.

This report reflects percentages that exclude
blank responses.

Percentages have been rounded to nearest
whole number.
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Analysis

Overall, consumers have a positive
experience with How2Recycle and
think the label is easy to understand.

How2Recycle is making a difference in
consumer recycling behavior, and
even experienced recyclers are
learning from the label.

Consumers feel more positively about
brands who use How2Recycle, even
when packaging is not recyclable.

Consumers wish that more brands
would feature the How2Recycle label
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Insights from 2019
70%

of customers are saying they will change their behavior as a
result of the label. This is a 9% increase from the previous year.

84%

of respondents say they are or might be more likely to
purchase a product with the How2Recycle label.

45%

increase in survey responses in 2019 compared to the previous year.
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Who is taking the How2Recycle survey?

Survey question: Survey question:
Do you consider “‘Did the label and/or website
yourself: teach you something you
N didn't already know?
Since 2012 . \/_
| survey takers say . Srce 2012
Just learning N they already
about \ recycle...
recycling \ No
12% . An 21%

excellent
recycler

88% *

of survey takers
tell us they
already recycle.

say they are
learning from
Helped How2Recycle.

refine my
knowledge
36%
...but they still
learn
something
new

from the label. g HOWZ RecyC|e®



Where are they finding the How2Recycle
label?

Survey question:
“How did you find out
about How2Recycle?”

T~ N=8818
Since 2012

86%

of survey takers
encountered the
lalbel on a package.

Other (media,
word of mouth,
internet)
14%

E How2Recycle’



How do consumers rate the How2Recycle
experience?

Survey question:
“How would you describe your
experience with the label?”

o~ N=8591
Since 2012

74%

Somewhat to
overwhelmingly
positive

Negative
9%

Neutral
17%

How2Recycle’



Do consumers think How2Recycle is easy
to understand?

Survey question:
“Do you find the label:”

Unclear
10%

o~ N=8605
Since 2012

76%

Easy and somewhat
easy to understand

Somewhat
unclear
14%

How2Recycle’



Is How2Recycle changing consumer
recycling behavior?

Survey question:
“Will you change your recycling
behavior based on the label
and/or website?”

Since 2012

65%

Are changing their
behavior because of
How2Recycle

E How2Recycle’



How do some consumers change their
behavior, and why don’t others?

Will separate packaging when
HowZ2Recycle instructs
7%

Will recycle more packaging
7%

Will not put packaging into
recycling bin that is not
recyclable -~ _
6%

Will replace caps and lids
on bottles and containers
before recycling

6%  mm---o_

Will rinse packaging when
HowZRecycle label instructs
6%

Will approach my recycling
habits in a new way
6%

Will take plastic bags and wraps

to Store Drop-Off locations
6%

*This question was modified from a fill-in-the-blank to a check-all-that-apply approach in February 2017. Respondents could select more than

Will remove label when

HowZ2Recycle instructs me
7% ~.

~
~
~

Yes
65%

What will
you do

Will ‘Check Locally’ to see if packaging
is accepted by local programs 5%

differently?

Will look for
HowZ2Recycle label in the
future

9%

a difference
>1%

one answer to this question. The N value and these percentages reflect the total number of answers provided, not the total number of
respondents. Not all respondents answered this question.

| don't believe it makes

Survey question:
“Will you change your recycling
behavior based on the label
and/or website?”

————

N=24450
Since 2017

| need more information
- 13%

| already knew how to

No L .
o recycle my package
35% - 10%
Why
not? | don't have access to

_ recycle my package
- 7%

| don't believe it's
_____ actually getting
___________ recycled
3%
Too much effort
<1%

How2Recycle’
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Brand experience

What are consumers' opinions of How2Recycle brand members?
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Consumers are more likely to purchase a
product with the How2Recycle label

No
16%

Maybe
33%

*This is a new question that was first added to the survey as of February 1, 2017.

Survey question:

“Are you more likely to
purchase a product that
features the How2Recycle
label?”

Since 2012

84%

are or might be
more likely to
purchase a product
with the
How2Recycle label

E How2Recycle’



Consumers have a more positive impression
of a brand who uses How2Recycle

Survey question:
“If you saw the label on a product,
is your impression of the company
that makes that product:”

Less
positive
6%

Since 2012

76%

like a company
more for using
How2Recycle

E How2Recycle’



Why does consumer opinion of a brand

c h a n g e ° | believe the company cares S tion:
about the environment and . urvey question:
| believe the company is ~ sustainability. .lf you saw the 'lobel on a product,
demonstrating leadership by ! 20% is your impression of the company
using the How2Recycle label. that makes that product:
15% T o~ N=17,657
Since 2017

| already expect this
""" type of information.

| believe the
company is more 5%
likely to make
regydable More @@ I'm not sure if the company
packaging. positive The same = tak(ljng otitﬁe_r si)e,[?ts
. owards sustainability.
1% 76% 18% , oY
If more If the same, - 77 =~ Jalready had a certain
ositive, 5 . impression of this company
P whv? Why' and the How2Recycle label
y: " el doesn't change that.
Less positive 4%
: O \\\
,,/’/ 6% I'm not able to recycle this
- it packaging.
If less positive, o

| believe theAcompany is

helping me and easing why?
my confusion. I'm disappointed the
14% S 00\ e package isn't recyclable.
» y 3%
| believe the company is being .~ | need more information on TTeeallL I'm
honest and transparent, even if - international recycling. confused.
2%

something is not recyclable. >1% ) ®
o How2Recycle

*This question was modified from a fill-in-the-blank to a check-all-that-apply approach in February 2017. Respondents could select more than
one answer to this question. The N value and these percentages reflect the total number of answers provided, not the total number of

respondents. Not all respondents answered this question.



How do consumers feel about packaging
that’s labeled as Not Yet Recycled?*
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0%
The Same

because I'm not able
to recycle this
packaging

3%
More Positive

because | believe the company
is being honest and
transparent, even if something
is not recyclable

*Based on how respondents replied to the question asking if their opinion of a brand changed, they were directed to
a corresponding list of reasons why. Respondents could select more than one answer to this question, but each set
of options for “More Positive,” “The Same,” and “Less Positive” included an option related to labeling packaging that
is not recyclable. These percentages are derived from the sum of only the respondents who responded that their
impression of a company was influenced in any way because of labeling packaging that is not recyclable.

Survey question:
“If [your impression of a
company is] more positive/the
same/less positive, why?”

T ~—

N=3227
Since 2017
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7%
Less Positive

because I'm disappointed the
package isn't recyclable

KEY
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What consumers are saying this year...

“Why can't everything
have the How2Recycle
label?! | love it!”

“I'try my best to do
proper recycling

“These are AMAZINC!
Easy to understand

and follow! Honestly cept 2,200 and help protect the
wish that this was an environment.
industry standard, Recycling can
this would insure that ‘I'm learning that | have often be confusing
everything was quite some bad habits as to what is
recycled properly as when it comes to accepted. Thank
the item is supposed recycling. Thanks for you for having the
to be. Plus it takes the teaching me better streamlined code
guesswork out of it.” habits within a 1-inch that's easy to read.”
Oct.24th, 2019 space on packaging.” Feb12th, 2019

July 24, 2019

"This label is so helpful! I'm excited to tell my
friends about it - | thought | was a good
recycler, and | think these labels will even
improve my own habits."

June 15th, 2019 HOWZRecyC|e®



